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FY 15 Annual Accountability

General & Planning Section            

GaPMP Strategy:  Data-Driven and Measurable


	Date Submitted:
	Date Revised:
	Date Revised:
	Date Revised:

	Parent Mentor(s):


	

	Special Education Director:

	Direct Report/ Supervisor:

	School District:
	District Group Size:
	Region:

	2013 – 2014   IEP Annual Attendance Rate
	 2013 – 2014 PARENT SURVEY

	Parent %
	Student %
	Return Rate %
	Satisfaction Rate%

	2012 – 2013   IEP Annual Attendance Rate
	2012 – 2013 PARENT SURVEY (or last yr surveyed____)

	Parent %
	Student %
	Return Rate %
	Satisfaction Rate%

	Mentor-Selected IDEA Indicator

	Targeted State Annual

IDEA Indicator:

 Rookies mentors  skip this section and continue to page 2 for Indicator #8


	INDICATOR #



	
	Family Engagement Initiative for selected Indicator

Give your initiative a name or title that shows what it’s all about:



	 SMART Goals:

· Specific

· Measurable

· Attainable

· Realistic/Results-Oriented

· Timely
    Vital Behavior:

·  What you want parents
 or participants to do.
· Ongoing and routine behavior.
(Include how you are going to measure it.)

	GOAL(s) for Indicator # 



	
	VITAL BEHAVIORS for each Goal                  (What we want Parents or Participants to do.)


	Benchmarks


	Deadline Benchmarks:
Data Benchmarks: 

VITAL BEHAVIOR + Dates to Check +Criteria for Success = Benchmark



	Parent Mentor’s Activities

Ongoing Activities Directly Tied to Meeting the Indicator(s) (Mentor’s Activities and Collaborative Activities)


	Describe the parent engagement activities You will do to complete your initiative and how you’ll collaborate with others on them.



	Indicator # 8 (Required)

	State Annual

IDEA Indicator #8:

ALL Parent Mentors 

	#8    Improve the percentage of parents of children receiving special education services who report that schools encourage parent involvement to improve results for students with disabilities.



	
	Family Engagement Initiative for IDEA Indicator 8
Give your initiative a name or title that shows what it’s all about:



	GaPMP SMART Goal with 
Vital Behaviors:

· Specific

· Measurable

· Attainable

· Realistic/Results-Oriented

· Timely
    A Vital Behavior includes:

·  What to want parent/ participant to do…

· Ongoing and routine behavior
· How you are going to measure it
	GOAL for Indicator # 8



	
	VITAL BEHAVIORS for each Goal                  (What we want Parents or Participants to do.)


	Benchmarks (Use for Revision)


	Deadline Benchmarks:

Data Benchmarks: 

VITAL BEHAVIOR + Dates to Check +Criteria for Success = Benchmark



	Parent Mentor’s Activities

Ongoing Activities Directly Tied to Meeting the Indicator 8 (Parent Mentor’s Activities and Collaborative Activities)


	Describe the parent engagement activities you’ll do to complete your initiative and how you’ll collaborate with others on them. 


	Building Parent Leaders 

	Building Parent Leaders


	How will you build parent leaders?



	Family Engagement or Collaborative Activities Not Related to the Initiative (Optional)

	Other Significant Family Engagement or Collaborative That You Want to Share (optional)
	


I.  Parent Engagement Project VITAL BEHAVIORS AND BENCHMARK DATA
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	VITAL BEHAVIORS
	DATA CHECK #1

Date:
	DATA CHECK #2

Date:
	DATA CHECK #3

Date:

	1.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	2.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	3.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	4.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	5.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	
	Tally how many vital behaviors 

you meet or did not meet at each 

Data Check?
	Met_____

Did not meet____
	Met_____

Did not meet____
	Met_____

Did not meet____


Benchmark Check # 1:  What did you learn from your benchmark data?  

Benchmark Check # 2:  What did you learn from your benchmark data?  

Benchmark Check # 3:  What did you learn from your benchmark data?  

	
	VITAL BEHAVIORS
	DATA CHECK #1

Date:
	DATA CHECK #2

Date:
	DATA CHECK #3

Date:

	1.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	2.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	3.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	4.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	5.
	
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?
	# Participants =

Expect:      %

Data:         /           =             %

Met?

	
	Tally how many vital behaviors 

you meet or did not meet at each 

Data Check?
	Met_____

Did not meet____
	Met_____

Did not meet____
	Met_____

Did not meet____


Benchmark Check # 1:  What did you learn from your benchmark data?  

Benchmark Check # 2:  What did you learn from your benchmark data?  

Benchmark Check # 3:  What did you learn from your benchmark data?  

Note:  If some data on is not yet available when report is submitted in May, 

you must add the data and submit an updated version in August.

THE FOLLOWING SECTIONS WILL BE COMPLETED AS PART OF YOUR FINAL REPORT

Goal(s)/Results Data:  

If you changed the goal(s) or the target group since the beginning of the year, use the new goal or target group. 
	Goal 1 (Mentor Selected 

Indicator #       )
Results DATA
	Target

Group
	My Expected

Target
	Number

Participating
	Year
	Target Met?        Y or N

	
	
	
	
	2013
	2014

	

	
	
	
	
	
	
	


If you met your goal(s), what practices worked well?  

If you didn’t meet your target, what have you learned from the project?  What can you do differently next time?  

	Goal 2  (Indicator # 8)
Results DATA
	Target

Group
	My Expected

Target
	Number

Participating
	Year
	Target Met?        Y or N

	
	
	
	
	2013
	2014

	

	
	
	
	
	
	
	


If you met your goal(s), what practices worked well?  

If you didn’t meet your target, what have you learned from the project?  What can you do differently next time?  

II.  Parent Engagement Project Indicator 8 Data:

Indicator Number #8:  Improve the percentage of parents of children receiving special education services who report that schools encourage parent involvement to improve results for student with disabilities. 

	Parent Satisfaction DATA

	
	Previous Survey Data Year

(this would be 2012-2013 if surveyed the previous year or indicate the last data from when your district was surveyed previously)

__________
	Latest Survey Reported Year

(this would be 2013-2014 if being surveyed this year or indicate the last yrs data that your district was surveyed)


___________


	Return Rate %
	
	

	Satisfaction Rate%
	
	


Looking at the Special Education Parent Survey Report for your district, please report the following:

Describe how the work that you did impacted one or more of the Highest Ranked Items for Strong Satisfaction that is tied to your most recent results.

Describe what you can do to increase Satisfaction on one or more of the Lowest Ranked Items for next year.

What have you learned from the surveys?

III.  IEP Meeting Attendance Rates:

	Annual IEP Attendance Rate 

	
	2012 – 2013
	2013 – 2014
	Difference +/-

	Parent %
	
	
	

	Student %
	
	
	


If you improved, what practices worked well?

What have you learned from the surveys?  What can you do differently next time?  

What have you learned overall?  

IV.  What other successful activities from this year to you want to share?

V. Is there anything additional that you would like to add?

Mentor-Selected Indicator








Indicator #8








Submit the Annual Plan portion of this Accountability Form to your Region Rep by May ​​30, 2014
Submit the Annual Report portion of this Accountability Form to your Region Rep by May 30, 2015
Georgia Department of Education

John Barge, Superintendent of Schools

      Revised 04.25.14    /   Ga Parent Mentor Partnership DATA Accountability
                            All Rights Reserved
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